
Welcome to Kvarnsveden!
Keith Russell
Senior Vice President, IR
Kvarnsveden Mill, 30 November 2006
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09:45 Presentations and tour of Kvarnsveden Mill & PM12

Investor Day Introductory Comments
Keith Russell, SVP Investor Relations

Kvarnsveden Mill Film

Welcome to Kvarnsveden Mill
Lars-Ove Staff, MD Kvarnsveden Mill

Tour of the Mill

12:00 Lunch at Restaurant Ljungberg

Investor Day – Kvarnsveden Mill
Agenda
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13:00 Presentations on Publication Paper, Energy and Group Financial Targets

Stora Enso Publication Paper
Bernd Rettig, SEVP Publication Paper

Publication Paper Markets
Jan Walter Cappelen, SVP Publication Paper

Strengths of Print Media in the Digital Age
(Fiberspace versus Cyberspace)
Günter Schneider, Director of Market Trends Publication Paper

Focus on Energy
Mikael Hannus, VP Energy

Stora Enso Financial Targets and Performance
Hannu Ryöppönen, SEVP & CFO

Investor Day – Kvarnsveden Mill
Agenda
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Investor Day – Kvarnsveden Mill
Agenda

15:50 Bus transfer to Stora Enso Research Centre, Falun

16:20 Presentations and tour of Research Centre

Research and Development in Stora Enso
Anders Wigsten, Research Director Publication Paper

Tour of Research Centre

20:10 Bus transfer to Borlänge Airport

17:35 Bus transfer to Old Head Office, Falun

17:45 Tour of Old Head Office

18:05 Drinks Reception and Dinner

Approx
22:15

Arrive Radisson SAS Royal Viking Hotel
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Investor Day – Kvarnsveden Mill
Stora Enso participants

Group

Hannu Ryöppönen SEVP & CFO
Mikael Hannus VP, Energy
IR Team

Publication Paper

Bernd Rettig SEVP, Publication Paper
Jan Walter Cappelen SVP, Publication Paper
Günter Schneider Director, Publication Paper



30 November 2006 Investor Day, Kvarnsveden Mill6

Investor Day – Kvarnsveden Mill
Stora Enso participants

Kvarnsveden Mill

Lars-Ove Staff Managing Director
Per Berglund Administrative Manager
Henning Ekström Manager, Maintenance Department
Margareta Floren Finance Manager
Per Skyttner Manager, Production Department
Karin Svenske Nyberg Manager, Human Resources
Lena Mattsson Assistant
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Investor Day – Kvarnsveden Mill
Stora Enso participants

Falun Research Centre

Anders Wigsten Managing Director
Ulrika MacGregor Communication Manager
Johan Lidberg Manager, Printing & Graphic Arts
Maria Eriksson Research Engineer, Printing & Graphic Arts
Petter Kolseth Research Advisor, Printing & Graphic Arts
Ingrid Wester Technician, Printing and Graphic Arts
Jörgen Ungh Research Engineer
Roger Widlundh Purchaser, Stora Enso Services
Inger Eriksson Secretary
Ulrika Stenning Secretary
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It should be noted that certain statements herein which are not historical facts, including, without 
limitation those regarding expectations for market growth and developments; expectations for 
growth and profitability; and statements preceded by “believes”, “expects”, “anticipates”, 
“foresees”, or similar expressions, are forward-looking statements within the meaning of the 
United States Private Securities Litigation Reform Act of 1995. Since these statements are 
based on current plans, estimates and projections, they involve risks and uncertainties which 
may cause actual results to materially differ from those expressed in such forward-looking 
statements.  Such factors include, but are not limited to: (1) operating factors such as continued 
success of manufacturing activities and the achievement of efficiencies therein, continued 
success of product development, acceptance of new products or services by the Group’s 
targeted customers, success of the existing and future collaboration arrangements, changes in 
business strategy or development plans or targets, changes in the degree of protection created 
by the Group’s patents and other intellectual property rights, the availability of capital on 
acceptable terms; (2) industry conditions, such as strength of product demand, intensity of 
competition, prevailing and future global market prices for the Group’s products and the pricing 
pressures thereto, price fluctuations in raw materials, financial condition of the customers and 
the competitors of the Group, the potential introduction of competing products and technologies 
by competitors; and (3) general economic conditions, such as rates of economic growth in the 
Group’s principal geographic markets or fluctuations in exchange and interest rates. 
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