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Stora Enso Wood Products:

The leading provider of sustainable building solutions

Production capacity 5.6 million m?
4 000 employees o

Y

@ operations

Global customer base
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Japan

m Australia

storaenso

of wood is traceable and from
sustainable sources

21 European units:
20 saw mills

3 CLT mill

1 LVL mill

8 pellet mills

1 biocomposite mill

2 800 customers
+21% points

improvement in ‘
customer satisfaction
since 2015 (NPS)

1.6 BEUR

sales 2018

+5%*
2018 YoY

* Comparable sales excl. Puumerkki

+49% Operational EBIT 2018 YoY

ROOC 28.1% in 2018 (target > 20%)
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Sustainable

Disruptive




There is a pressure on the construction market to

Change. "n storaenso

~ .
A Construction is one of the :
)Y most resource-intensive

sectors in Europe:

Construction is among
the least digitalised

sectors in the world .

Labor-productivity growth in ) \i‘: |
: construction is lagging behind: g
World economy 2.8% p.a.
Manufacturing  3.6% p.a. : (et

Construction 1% p.a. :
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Buildings of the future will be cheaper and *
mOre SUStalnabIe storaenso

|

Our solutions offer: j: \\ "’,
|
1

» Up to 70% faster construction time

Up to 80% fewer truck deliveries on site i L IR b '

i A

Carbon emissions cut by up to 75% using wood B F T - ! l

A

i
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Faster, safer and quieter construction

Healthier indoor climate

Good thermal resistance and insulating properties
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This building
grows back in

17

minutes

We can cut
construction
emissions by up
to 75% using
renewable

materials
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The wood used
removed 5 700
tonnes of CO,
from the
atmosphere

..and it equals 40
million car
kilometres
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We are growing by disrupting the value chain...

storaenso
Traditional construction value chain End to end construction value chain
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...providing a digital platform connecting innovative
services for wood-based construction

storaenso

DESIGN & ENGINEERING CONSTRUCTION OPERATIONS
Property Material Transportation Construction Building Facility Demolition
developer / Architect supplier company company owner manager company
Investor - s
= 1| 1
/1N
Stora Enso

Intelligent, collaborative
design and visualisation

Big Data services from building components

Smart production and construction .
with sensor technology

10 19 September 2019 THE RENEWABLE MATERIALS COMPANY
Stora Enso Forest and Wood Products Day




Our agility will be a gamechanger

storaenso

Speed to move the innovation pipeline and act on
early trends

Harmonisation to allow automatisation

Digitalisation to connect end-to-end processes

New capabilities for successful business
transformation

Multimills to ensure a strong flexible operational
platform
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We are delivering profitable growth...
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m Sales excluding Puumerkki and Wood Supply Baltics

* LTM = Last twelve months
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MEUR

Operational EBIT

180 12%
10%
140
120 8%
oG
6%
80
60 4%
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20
0 0%

2015 2016 2017 2018 LTM*

mmmm Operational EBIT Operational EBIT margin

30%

25%

20%

15%

10%

5%

0%

storaenso

Operational ROOC

2015

I 23.7%

2016 2017 2018 LTM*

mmmmm Operational ROOC == == Operational ROOC target
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...with the target to grow profitable 6—8% p.a.

through InnOvatIVG WOOd-baSGd SOlUtIOﬂS storaenso
Building Components and Competitive Classic Planed Biocomposites
Solutions
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+300-400 MEUR +100-150 MEUR +up to 200 MEUR

We target to increase the new products and services from 4% to 15% of sales by 2024
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Sustainable

Replace non-renewable
materials

Disruptive \
Reshape the eco systemitos '
~Increase wood in constraction

Agile
- Adapt fast to continuous
change



Disclaimer

storaenso

It should be noted that Stora Enso and its business are exposed to various risks and uncertainties and certain
statements herein which are not historical facts, including, without limitation those regarding expectations for market
growth and developments; expectations for growth and profitability; and statements preceded by “believes”, “expects”,
“anticipates”, “foresees”, or similar expressions, are forward-looking statements. Since these statements are based on
current plans, estimates and projections, they involve risks and uncertainties which may cause actual results to
materially differ from those expressed in such forward-looking statements. Such factors include, but are not limited to:
(1) operating factors such as continued success of manufacturing activities and the achievement of efficiencies therein,
continued success of product development, acceptance of new products or services by the group’s targeted customers,
success of the existing and future collaboration arrangements, changes in business strategy or development plans or
targets, changes in the degree of protection created by the group’s patents and other intellectual property rights, the
availability of capital on acceptable terms; (2) industry conditions, such as strength of product demand, intensity of
competition, prevailing and future global market prices for the group’s products and the pricing pressures thereto, price
fluctuations in raw materials, financial condition of the customers and the competitors of the group, the potential
introduction of competing products and technologies by competitors; and (3) general economic conditions, such as
rates of economic growth in the group’s principal geographic markets or fluctuations in exchange and interest rates. All
statements are based on management’s best assumptions and beliefs in light of the information currently available to it
and Stora Enso assumes no obligation to publicly update or revise any forward-looking statement except to the extent
legally required.
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